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METRO ™ MERCH

METRO MERCH & METRO WEAR | INFLUENCER OFFICIAL DISCLOSURE REQUIREMENTS

1. Instagram (Reels & Stories)
« Branded Content Tool: You must use the "Paid Partnership" label. Go to Advanced Settings > Add Paid Partnership Label and search for Metro Wear or Metro
Merch.
« Toggle "Allow Brand Partner to Boost": This is critical. You must toggle this switch "ON" so we can run your Reel as an ad.
« Caption Disclosure: The first line of your caption must include #ad or #MetroPartner. It should not be hidden behind the "more" button.
« Stories: The #ad or Paid Partnership tag must be clearly visible and not obscured by the phone’s Ul or your own text/stickers.
2. TikTok
 Content Disclosure Toggle: Before posting, go to More Options > Content Disclosure. Turn the switch ON and select "Your Brand" (Branded Content).
« Spark Ads Authorization:
« Navigate to your video settings after posting.
+ Select Ad Settings and toggle Ad Authorization to "ON."
« Set the duration to 60 days.
 Generate the Code: Copy the "Video Code" and send it to our team immediately. We cannot boost your post without this code.
« On-Screen Text: If you are speaking about a specific product, a small #ad text overlay is recommended for the first 3 seconds.
3. Facebook
« Tagging the Business Page: Use the "Checked In" or "With" feature to tag the official Metro Wear or Metro Merch Facebook page (of the location you are doing
the collab for).
« Handshake Icon: Ensure the "Paid Partnership" handshake icon appears at the top of the post.
« Privacy Settings: Ensure the post is set to Public. We cannot boost posts that are restricted to "Friends Only."
Universal '""Don'ts'" for All Platforms
1.No "Hidden" Tags: Do not use tiny font, colors that blend into the background, or hide #ad in a sea of other hashtags.
2.No Vague Terms: Avoid using ambiguous terms like #collab, #sp, or #partnership as the sole disclosure. The FTC prefers #ad or #PaidPartnership.

3. Audio-Only Disclosure: A verbal "Thanks to Metro Wear for the gear" is great, but it must be accompanied by written text on the screen or in the caption.

Feature Instagram Tik Tok Facebook
Primary Tool Paid Partnership Label Content Disclosure Toggle Branded Content Tag
Boosting Enable "Allow Parter to Provide "Spark Ad Code" Tag Business Page

Action Boost"
Hashtag #ad 1n first 2 lines #ad in caption #ad at top of post
Visibility Must be above "more" Visible on-screen Visible on-screen

*Note to Influencer: Failure to include these disclosures may result in the platform removing the post or our team requesting a re-upload, which could
delay the 72-hour turnaround goal. *
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